the terror attacks of September 11 on the World Trade Center and Pentagon, the Bush-Cheney administration was yet able to put through a rightist political agenda under the frame of the so-called U.S.
Patriot Act. What is more, through military excursions into Afghanistan and Iraq, the administration furthered the interests of the militaryindustrial complex and awarded billions in contracts to corporations to which the conservative regime was tied, including Dick Cheney's Halliburton corporation. 7) Eventually, the oil and energy industries, the military-industrial sector, the housing and financial sector, and other corporations who had supported the Bush-Cheney administration were rewarded as the government passed legislation that deregulated these sectors and provided copious public contracts to corporations like Halliburton. The media largely went along with the turn toward the right, and, especially following the 9/11 terror attacks, did not directly criticize the BushCheney administration. After the Hurricane Katrina fiasco in 2005, followed by the apparent collapse of the U.S. financial sector in 2008, the media finally began critique of the Bush-Cheney agenda.
In retrospect, the Bush-Cheney era can be explained by the elite theories of C. Wright Mills in that during this era, Big Business, Big Government, and the military-industrial complex were aligned to carry out an agenda in the interests of these elites. The election of Barack Obama seemed to put in question classical power elite theory, although Obama's challenges in office and the defeats received by Obama and the Democratic Party in the 2010 elections, suggest that 7) On the September 11 terror attacks and how they enabled the BushCheney administration to push through a rightwing and corporate agenda, see Kellner, Media Spectacle (London and New York: Routledge, 2003) .
elite theory still has purchase in explaining American politics and should not be abandoned out of hand in favor of a new pluralist theory of a postmodern politics. I will, however, argue that the phenomenon of media spectacle has become a central factor in contemporary American politics and society, and that this creates new political opening and politics. In this study, I will suggest some of the ways that the logic of the spectacle promoted the candidacy of Barack Obama and how he has become a master of the spectacle and global celebrity of the top rank.
I will discuss how he became a super-celebrity in the presidential increasing amounts of celebrity news, images and spectacle.
Indeed, celebrity culture is such that there is a class of faux celebrities-think Paris Hilton-who are largely famous for being famous and being in the media, a new type of fame enabled by the circulation of gossip through new media and social networking sites.
In this context, it is not surprising that politicians, especially political leaders frequently in the media spotlight, have become celebrities, as publics seek news, information and gossip about their private and public lives, turning some politicians into media superstars and relegating politicians caught in scandal to tabloid hell and damnation.
In addition, politics in the United States and elsewhere have become propelled in recent years by media spectacle. 9) It is my position that the mainstream corporate media today in the U.S. and elsewhere increasingly process events, news and information in the form of media spectacle. In an arena of heightened competition between 24/7 cable television networks, talk radio, internet sites and blogs, and ever proliferating new media like Facebook, MySpace, YouTube and Twitter, competition for the public's attention is evermore intense, leading the corporate media to turn to sensationalistic tabloidized stories constructed in the forms of media spectacle.
Spectacles are media constructs that are out of the ordinary and habitual daily routine and which thereby become popular media events, capturing the attention of the media and the public. They Walter Cronkite, and other celebrity spectacles).
Examples of political events that became media spectacles would include the Clinton sex and impeachment scandal in the late 1990s, the death of Princess Diana, the 9/11 terror attacks, and the meltdown of the U.S. and global financial systems concurrent with the 2008 presidential election and new presidency of Barack Obama.
Celebrity spectacles include the O.J. Simpson trial which dominated corporate media news in the mid-1990s 10) , the ongoing Britney Spears saga, or, most striking, the spectacle of the life, death and aftermath of Michael Jackson which is becoming one of the most enduring and far-reaching media spectacles of all time.
In next section, I suggest some of the ways that the logic of the spectacle promoted the candidacy of Barack Obama and indicate how he has become a master of the spectacle and a global celebrity of the first 10) Kellner, Media Spectacle. rank. I will discuss how he became a "supercelebrity" during the presidential primaries and general election of 2008, and how he utilized media spectacle to help win the presidency. Finally, I will discuss how Obama has, in the first months of his presidency, deployed his status as global supercelebrity and utilized media spectacle to advance his agenda, while confronting the limits of spectacle politics and the enduring power of traditional elites.
Media Spectacle and Politics: The Democratic Party Spectacle
Looking at the 2008 Democratic Party primaries, we see exhibited the triumph of the spectacle. In this case, the spectacle of Barack
Obama and Hillary Clinton-the first serious African American candidate versus the first serious woman candidate-generated a compelling spectacle of race and gender as well as a campaign spectacle in the incredibly hard-fought and unpredictable primaries. As a media spectacle, the Democratic Party primary could be seen as a reality TV
show. For the media and candidates alike, the Democratic primary was like "Survivor" or "The Apprentice" ("You're fired!"), with losing candidates knocked out week by week. With the two standing candidates Obama and Clinton, it was like "The Amazing Race," "American Gladiator" and "American Idol" all rolled into one, with genuine suspense building over the outcome.
The primary was also a celebrity spectacle because Hillary Clinton count. Obama then won 11 primaries in a row, made another striking speech after the Wisconsin primary in which he took over the airways for about an hour, offering a vision of the U.S. coming together that included mobilizing people for change, carrying out a progressive agenda, getting out of Iraq, and using the money spent there to rebuild the infrastructure, schools, health care system, and so on. Even when Obama lost primaries, he gave inspiring and impassioned speeches.
There was also an impressive internet spectacle in support of Obama's presidency. Obama raised an unprecedented amount of money on the internet, generated more than two million friends on Facebook and 866,887 friends on MySpace and reportedly had a campaign listserv of over 10 million e-mail addresses, enabling his campaign to mobilize youth and others through text-messaging and e-mails. Sabato (New York: Longman, 2010), 205-230 . Although the latter two articles by political scientists provide detailed analysis of Obama's use of new media and social networking sites, neither engages with the Obama spectacle that was the content of the Obama campaign. Diana Owen asserts that the majority of people polled claimed that they depended on conventional media, especially television, for their news and information on the election, although significant age-related differences in media appeared "leading to speculation that a dual media system may be developing in response to the preferences of older and younger audiences." See Owen, "Media So in terms of stagecraft and spectacle, Obama's daily stump speeches on the campaign trial, his post-victory and even post-defeat speeches in the Democratic primaries, and his grassroots internet and cultural support have shown that Obama is a master of the spectacle.
As for Hillary Clinton, she simply was not as good as Obama in creating spectacles, although she became proficient as the primaries went along, and near the end of the presidential primaries, the new spectacle of "Hillary the Fighter" emerged as she relentlessly campaigned day and night and was just barely beaten by Obama.
Refusing to give up, Clinton campaigned tirelessly and gave rousing offering his wife as a sex object before a drunken crowd.
As the campaigns neared the time of their party conventions, traditionally great TV spectacles of the campaign, the presidential race seemed to be establishing once again the primacy of network television as the major site upon which election battles play out, although print media, internet and new media were also significant, pork barrel legislation to benefit special interests in one's district.
Palin repeated these claims day after day, but research revealed that she had supported the bridge's construction from the onset of its plans, had hired a public relations firm to secure earmarks for her district and her state, and had enabled Alaska to receive more earmarks per capita than anywhere in the country. Seeing the Bushes leave the White House by helicopter after the ceremony and Cheney being lifted from his wheelchair into his car was an aesthetic delight and a real spectacle for members of the TV audience at home, as they watched the least popular president and vice president in U.S. history leave town in disgrace, signaling that a new era had truly begun.
Obama's first 100 days were highly ambitious, starting by pushing through emergency measures to try to get the economy back on track, specifically a $787 billion stimulus-described as a "recovery and 
